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Bangladesh sets an example for Covid-19 vaccination

Bangladesh’s COVID-19 vaccination effort has 
been a major success driven by Government’s 
quick thinking, smart diplomacy and public 
enthusiasm in getting the vaccine. Bangladesh 
has set the example for others in meeting the 
challenge to vaccinate 70% of the population 
with a two-dose regimen by the middle of 2022, 
as targeted by WHO in the global context. By end 
of April 2022, at least one dose of vaccine has 
been administered on 75.46% of the population 
whereas 68.19% of the total population received 
the second dose of vaccine as well. Many upper 
middle-income countries have not yet achieved 
this feat.     

Spearheaded by Hon’ble Foreign Minister and 
the Hon’ble State Minister for Foreign Affairs and 
dedicated effort by Bangladesh Missions abroad, 
Foreign and Health Ministries played a major 
part in Government’s vaccine diplomacy. Due to 
this, Bangladesh has been able to very quickly 
put her economy back on track overcoming the 
COVID19 fallouts. Vaccination drive was not 
completely smooth sailing and had to overcome  
issues like import bans and vaccine nationalism 
through dynamic and effective diplomacy. 
Bangladesh showed equally admirable efficiency 
in administering the vaccines as well and ran 
some special drives. Bangladesh is perhaps 

% of vaccinated population

75.46%
1st dose

(by end April 2022)

68.19%
2nd dose

9.10%
3rd dose
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119.26 Million 
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(70% of total) 
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the only country in the world to administer 10 
million vaccine doses in a single day.       

As of March 27, Bangladesh received 296 
million+ doses from various sources, including 
gifts and Covax cost-sharing agreements. 92 
million doses of vaccines (15 million from Serum 
Institute and 77 million from Sinopharm) were 
bought under bilateral agreements. Bangladesh 
got 96.2 million shots in donations from Covax, 
87.1 million in cost-sharing agreement with 
Covax and 21 million as gifts from countries 
with a surplus. The government has spent about 

USD 1.52 billion for purchasing and transporting 
vaccines. Bangladesh is the top recipient of 
vaccines under the Covax facility (133.06 million 
vaccines) among all the low and middle-income 
countries due to effective vaccine diplomacy. 
Bangladesh has a good track record of vaccine 
utilisation which also contributed to getting more 
vaccines under Covax. Bangladesh’s success 
of vaccine sourcing and vaccination is a clear 
testament of the smart diplomatic endeavours 
that were undertaken and the commitment of 
civil servants when the nation needed most.  

Bangladesh top recipient of vaccines under 
Covax facility among low and middle income 

countries due to effective diplomacy 

Only country to 
     jab 10 million 
      doses in 1 day

Dosage % of different brands of covid-19 vaccine

Two doses for 70% of world’s
population by mid-2022

One dose: 75.46% Two doses: 68.19%

WHO’s target

Bangladesh

17.2% 18.1% 45.9% 4.1% 14.6% 0.1%

Government spent 

USD 1.2 billion
for  purchasing and 
transporting vaccines

Success in vaccine 
diplomacy a testament of 
smart diplomatic endeavors 
and commitment

by April 2022
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Bangladesh’s garments industry is getting a 
wonderful support from the locally growing 
sewing thread industry. The numerous 
manufacturing units set up recently are helping 
the RMG makers reduce overreliance on 
imported raw materials and maintain strict lead 
time. Some major sewing thread producers are 
exporting as well after meeting local demand, 
which is a dramatic turnaround in ten years’ time. 
There are approximately 200 export oriented 
millers in operation and 100+ small millers 
serve domestic market. The current production 
capacity of 20 big local and multinational sewing 
thread mills is 100 tonnes+ per day. Sanzi 
Textiles Mills, one of the pioneers in this field by 
investing $11 million+ in 1995, can produce 30 

tonnes of sewing thread per day. DBL Group’s 
sewing thread producing factory can deliver 10 
tonnes a day. 80% of it is sold to other garments 
manufacturers. The company plans to double 
their annual sale by 2025, which is $25 million 
now. Well Group plans for expansion to produce 
leather sewing thread as leather and leather 
goods industry is also growing in Bangladesh. 
Industry experts believe that the current sewing 
thread market is worth $150 million and the 
local manufacturers can supply 95% of the 
cotton made sewing thread requirement, which 
previously was imported from China and Hong 
Kong. For the synthetic-made thread, 70% can be 
met from local production. Such development is 
certainly a good thing for the exporters. 

Thriving sewing thread sector
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At a glance By the numbers 
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Direct shipping service growing

Following up on the success of direct 
shipping service between Bangladesh and 
Italy launched in February 2022, new direct 
shipping services are being launched between 
Bangladesh and European destinations and 
between Bangladesh and China. At the end of 
April 2022, a weekly container vessel service 
between China and Bangladesh is set for launch 
by Mediterranean Shipping Company (MSC) 
SA, a leading global container shipping line. 
Movement of trade cargo will substantially 
speed up-cutting down import time by at least 
15 days and export to some extent. Cost will 
go down and Bangladesh will become more 
competitive in the global market. Under the 
service, vessels will sail from Hong Kong and 
connect with Yantian and Shekou in Southern 
China before calling on Singapore and Tanjung 
Pelepas ahead of their arrival in Chattogram. 
Given the volume of raw materials imported 

from China, the service is expected to benefit 
our garments sector a lot. 

Direct container shipping service between 
Chattogram and two European ports is going to 
be introduced in May 2022. Initiatives have been 
taken for such direct services connecting a few 
more destinations in the EU. Three chartered 
vessels of Switzerland-based maritime logistics 
service provider Commodity Supplies AG will 
operate from Barcelona to Chattogram to the 
largest European Port of Rotterdam. These 
services will cut back the movement time, which 
is now eaten up by transhipment ports, from 40 
days to 22 days. Port of Leixões of Portugal is in 
the process of signing a MoU with CPA to enable 
direct shipping services. Slovakia has conveyed 
their interest while UAE seems interested in 
such service. If materialized, such arrangements 
would reduce export lead time and increase the 
country’s export orders.

Direct shipping service with China and Europe growing 

Ships will sail 
to Southern 

China

Will cut down 
import time by 

15 days 

Will cut down 
export time 
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Cost will  
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Chattogram and Barcelona

Chattogram and Rotterdam

Chattogram and Leixões
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The under construction Japanese Special 
Economic Zone (SEZ) in Narayanganj’s Araihazar 
is expected to commence operation in 2025. 
Following signing of a MoU between BEZA and 
Japan’s Sumitomo Corporation in May 2017, the 
project was approved by ECNEC in 2019. About 
45% of the project work of 1000 acre SEZ is 
already complete. The development work saw 
some setback due to COVID19 but now going 
strong. A collaboration between the Government 
of Bangladesh and Japan International 
Cooperation Agency (JICA), Government of 
Bangladesh will bear $ 48.6 million for this 
SEZ whereas JICA will provide $ 230.5 million 
as project assistance. A company (Bangladesh 
SEZ Limited) has already been set by BEZA and 

Japan’s Sumitomo Corporation-developer of the 
SEZ to manage this SEZ. Japanese SEZ is expected 
to pull in several billions of USD in different 
projects, contribute to industrial diversification 
and generate thousands of employments. 

One potential sector for the Japanese SEZ is the 
automobile sector. This and other prospective 
sectors like light engineering, chemical, agro-
food, apparel, pharmaceuticals are expected 
to bring in several billion dollars from Japanese 
investors. BEZA believes that Japanese industries 
will manufacture cars, motorcycles, automobile 
and motor parts, electronics equipment 
and mobile phones in this SEZ. According to 
Bangladesh Bank, Japan holds 12th position in 

Japanese SEZ in Narayanganj to start operation in 2025

Japanese SEZ operation will start in 2025
Pull in several billions of 
USD in different projects
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terms of FDI stock with $411.51 million until 
June 2021. But completion of Japanese SEZ is 
expected to change the situation significantly 
and boost investment inflow in the next 10 
years. JETRO has identified RMG, textile, dying, 
ceramic, IT, handicraft, energy saving and HRD 
as the priority areas of cooperation. 

Interest of Japanese companies to invest in 
Bangladesh is increasing as they found the 
business climate here profitable. 65% of 
Japanese companies operating in Bangladesh 
think that they would be able to make a profit 
in 2022, according to a survey by JETRO. Last 
year, 43.2% of the companies saw profits. The 
recently published ‘2021 JETRO Survey on 
Business Condition of Japanese Companies 
operating in Asia and Oceania with focus on 
Bangladesh’ listed Bangladesh as 4th in terms of 

business confidence for 2022, up five spots from 
2021. Bangladesh is forecast to come 3rd in 
terms of profit growth among all countries and 
regions. According to JETRO, 68% companies are 
planning to expand their businesses in the next 
one to two years due to growth potential, up 
from 41.8% one year ago. 54.6% are willing to 
expand function of sales, 45.5% plan to go for 
production of high-value items and more than 
15% intend to expand R&D activities to drive 
their business growth. A total of 320 Japanese 
companies are doing business in Bangladesh 
and the number has risen in recent years due 
to the continuous economic growth in the past 
decade and huge business potential. The survey 
report describes Bangladesh as the top place 
for export-oriented industries, with the ratio of 
exports to total sales by Japanese companies 
standing at 65.4%.

Survey report describes 
Bangladesh as the top place 
for export-oriented industries

Japanese companies 
operating in Bangladesh 
expect to make profit  
in 2022

companies planning 
to expand due to 
growth potential

to go for production 
of high-value  
items 

companies to 
expand sales 
function

intend to expand R&D 
activities to drive their 
business growth

65%
68% 

45.5% 

54.6% 

15% 

Diffusion Index In 2022
(The index indicates business confidence)

Source: JETRO
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With the growth of digital technology and its 
accessibility to the common people, Bangladesh 
has been experiencing swift growth of mobile 
money account use. GSM Association in its 
recent survey report described Bangladesh 
with high prevalence of mobile money account 
use. Bangladesh’s position in South Asia is at 
the top- categorized as high with overall score 
between 0.60-0.79, above India (less than 0.19- 
categorized as very low) and Pakistan (between 
0.40-0.59 categorized as medium). This is a 
very promising situation for FinTech companies, 
who are looking at a massive potential market. 
In 2021, 30% Bangladeshi adults used mobile 
money accounts for saving, 15% to pay 
insurance premiums and 14% to get a loan. 
Mobile money account has been a driving force 
for the world’s most vulnerable, particularly 
women. In this context, FinTech companies will 
also find Bangladesh very attractive as women 
account ownership almost doubled between 
2018 and 2021, from 11% to 20%. It is also 

possible to address the gender gap in mobile 
money account ownerships, which is 52% 
overall and 54% in rural areas. With Bangladesh 
becoming a mobile manufacturing hub, it is very 
likely that the price of mobile phones will further 
come down, enabling the lower income group 
including women to have their own mobile sets 
and subsequently own mobile money account. 
Therefore, Bangladesh will be one of the most 
attractive places for mobile money service 
providers.  The number of registered accounts 
went up 18% in 2021, reaching 1.35 billion 
globally, 10 times more than the number in 
2012 (134 million). The value of transactions 
processed globally surpassed $1 trillion for 
the first time. The number of active agents 
multiplied more than 10 times, from 534,000 to 
5.6 million during the same time. According to 
GSMA, there were 316 mobile money services 
in 98 countries last year, compared to 169 in 71 
countries in 2012.

$1.35 Billion
registered mobile
money accounts

$1 Trillion
processed annually
by the mobile
money industry

More than
$16 Billion
international
remittances
processed annually

$66 Billion
merchant payments
processed per year 

Source: GSM Association 2022
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30% for
saving

14% used to
get a loan

Globally

State of the industry report on mobile money 2022
Mobile 
money 
accounts
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in 2021

Mobile money account use–Digital Bangladesh everywhere

Bangladesh has high prevalence of mobile money account use

Ahead of India and
Pakistan in South Asia

Potentially massive
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Bangladesh becoming mobile 
manufacturing hub makes it 
very promising for FinTech

A driving force for the
world’s most vulnerable,
particularly women

Women account
ownership almost doubled
(from 11% to 20%) in 3 years

Mobile money account
BANGLADESH CAN BECOME ONE OF THE 
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FOR MOBILE MONEY SERVICE 

PROVIDERS
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Bangladesh’s first commodity exchange or 
futures market is set to be launched in 2022. 
The Chittagong Stock Exchange (CSE) has 
signed a MoU with India’s Multi Commodity 
Exchange (MCX) on 12 April 2022 appointing it 
as consultant with a view to launch Bangladesh’s 
first-ever commodity exchange. 

A commodity exchange is a legal entity that 
determines and enforces rules and procedures 
for trading standardised commodity contracts 
and related investment products. Under this 
system, people trade future contracts where 
the parties agree to buy or sell a specific 
amount of the commodity at an agreed-upon 
price, regardless of what it currently trades at 
in the market. By introducing futures market, 
CSE aims to reduce the price difference of 
commodities between consumer’s payment 
and producer’s receipt. The system is expected 
to enable buyers and producers to buy and sell 
goods at competitive prices, reduce the scope 
of manipulation/monopoly in the commodity 
market and contain price volatility. It will also 

help farmers get a fair price by locking in prices 
using forward contracts and make the market 
more efficient. The system also helps the 
farmers avail increased liquidity/fund without 
any interests. It will also help improve the supply 
chain system and cold storage system.   

CSE expects that due to global demand, tea and 
jute would be the first Bangladeshi products to 
be traded under this system. More agricultural 
products, industrial raw materials and gold are 
also expected to be traded under future contracts 
system. In South Asia, India, Pakistan and 
Nepal have already established the commodity 
exchange system. Some African countries like 
Ethiopia and Kenya have also established this 
system. While the African commodity exchanges 
trade only agricultural goods, Indian commodity 
exchanges are trading many items including cash 
crops, food grains, plantations, spices, oil seeds 
and metals. Pakistan’s commodity exchange 
market trades gold, cotton, yarn, sugar, rice and 
wheat while Nepal allows trading on cash crops 
and food grains.

Bangladesh is set to commence commodity exchange system 

Bangladesh’s
first futures market 

expected to be 
launched by 2022

Futures market aims to
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price by locking in prices 
using forward contracts

More agricultural 
products, industrial 

raw materials and 
gold are also 

expected to  
be traded

Tea and Jute 
would be the 

first Bangladeshi 
products to be 

traded under futures 
contract system



18 | Bangladesh Rising



Bangladesh Rising | 19

According to a recent report by the International 
Telecommunication Union (ITU) and the Alliance 
for Affordable Internet (A4AI), Bangladesh has 
met the affordability target of internet prices set 
by the United Nations Broadband Commission 
for Sustainable Development in 2021. 
Bangladesh is one of those countries which met 
the target set in 2018 by the UN Broadband 
Commission for Sustainable Development to 
bring prices for entry-level broadband services 
below 2% of monthly gross national income 

(GNI) per capita by 2025. Bangladesh met the 
target for both broadband and mobile internet 
affordability categories. 96 economies met the 
target concerning data only mobile broadband 
basket in 2021 whereas 64 economies met the 
target concerning fixed broadband basket. The 
prices of broadband baskets remained much 
higher than the 2% target for most of the LDCs. 
Of the 18 economies where mobile broadband 
Internet access cost more than 10% of GNI per 
capita, 16 were LDCs.

Bangladesh
among 4 LDCs that met

broadband target in 2021 

121.8 Million
Total internet users

in Bangladesh

111.7 Million
Mobile internet users

10.16 Million
Broadband internet users

By the numbers

To bring prices of entry level
broadband services

below 2%
of monthly GNI per capita

Target

Bangladesh meets UN affordability target for internet 
prices

Target set by 
United Nations 
Broadband 
Commission 
for Sustainable 
Development

Bangladesh met 
the target for both 

broadband and 
mobile internet 

affordability 
categories

Bangladesh met the target set in 2018
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Bangladesh’s plastic industry has huge growth 
potential and can replicate the success of RMG 
sector. Global plastic market is as big as $570 
billion, which is growing at an average of 20% 
annually. Local entrepreneurs cater more than 
80% of the local demand worth $3.2 billion and 
export to the tune of $ 0.11 billion. But the fact 
that these exports constitute only 0.5% share 
in the global market suggests a huge potential 
for export of Bangladeshi plastic products. Local 
entrepreneurs believe that annual growth in 
export earnings will soon cross 25% as the global 
plastic market will grow to $721 billion in 2025. 
China is the global leader for export of plastic 
products (26.8% share) followed by Germany 
(12% share). An effort to reduce dependency on 

China is the opportunity for Bangladesh which 
manufacture multitude of plastic products 
including packets of life-saving drugs, injection 
syringes, blood collection bags, hangers 
and packets used in RMG industry, different 
crockeries products, doors, windows, sanitary 
products, electrical appliances, computer parts, 
telephone sets and varieties of toys. There are 
around 5000+ plastic factories in Bangladesh 
including 250 export-oriented factories and 
more investments are being pumped in. 
Domestic sales are also growing at 20% annually 
and consumption of plastic goods is expected to 
reach 35 kg per capita in 2030, which is currently 
at 9 kg (average global use is 50 kg per capita, 
USA- 109 kg per capita, China- 38 kg and India-11 

Annual sales
in local market
$3023 Million

Pipes
$647.7 Million

Household items
$324 Million 

Investment
$20.55 Million 

Number of
factories

5030

250
export

oriented
factories

Total employment
1.5 Million

Annual export
$100 Million 

Bangladeshi plastic industry

Bangladeshi plastic industry is booming
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kg) in line with growing economy, increased 
purchasing power and product diversification. 
PVC pipe sales is the highest earner from the local 
market with $690 million followed by household 
items with $350 million. This sector involving 
1.5 million people contributes around 0.33% of 
the GDP and the industry provides around $400 
million annually. The government is formulating 
National Plastic Industry Development Policy in 
the context of the Fourth Industrial Revolution 
to develop an environmentally friendly plastic 

industry with focus on developing skilled 
manpower, attracting foreign investment, 
ensuring technological advancement and 
the overall development of the industry. The 
initiative will have to be complemented by 
product diversification, innovative designs, 
world-class testing lab facilities, development of 
a plastic waste management system, a central 
bonded warehouse facility, tax incentives, easy 
access to finance and investment in research 
and development. 

Bags, hangers and 
packets 

RMG industry accessories, 
different crockeries

Doors, windows, 
sanitary products

80%
of the local

demand met
by local
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Bangladesh
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Global plastic
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$570
BILLION

Toys
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Bangladesh manufactures multitude of plastic products
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Government formulating 
National Plastic Industry Development Policy 

to develop an environmentally friendly plastic industry with focus on:
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A small-scale entrepreneurial effort by a handful 
of people in the old part of Dhaka has grown 
into a larger industry with a great potential to 
become an export-oriented industry. PVC pipe 
manufacturing began during the late 1980s. 
In about 30 years, 70-80 non-brand PVC pipe 
factories have sprung up in Demra, Jatrabari, 
Chittagong Road, Rayerbagh, Kamrangirchar 
and several areas of Old Dhaka. However, many 
factories have grown significantly and hence, 
shifted their production hub to Narayanganj and 
are using their Old Dhaka space as warehouses. 
The total number of factories in the country 

is over 200. The PVC cluster employs 15000-
20000. Raw materials (PVC resins, calcium and 
dyes) are mainly imported from China or Korea 
and sourced from Bangshal and nearby Old 
Dhaka areas. Easy availability of raw materials, 
proximity to the wholesale market and easy 
availability of labor has multiplied this cluster’s 
potential to grow into an export oriented 
industry. However, the sector would need skilled 
manpower, financing, land for factories, access 
to modern technologies and latest machineries 
to enter into the competitive market.

PVC PIPE IN GROWING DEMAND 

Few old Dhaka entrepreneurs 
started production in late 80's 

mostly imported from 
China and Korea 

Raw materialz (PVC resin, 
calcium, colour) 

For irrigation and drainage, PVC 
is quickly replacing GI pipe

15,000-20,000 
People Employed 

Yearly turnover 

 $647.7 million

Currently 200+
 Factories in Country 

PVC cluster holds potential to become an export 
oriented industry 
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Mangal Shobhajatra is a mass procession 
organized by the students and teachers of Dhaka 
University’s Faculty of Fine Art in Bangladesh, 
which is the integral part of the celebration 
of Bangla Noboborsho. The colorful, grand 
procession, which is open to the public, takes 
place on Pohela Boisakh/April 14th (the first day 
of the first Bangla month Boisakh) to celebrate 
the advent of the new year. The tradition of 
Mangal Shobhajatra began in 1989 as part of the 
student body’s decision to demonstrate against 
the then President by arranging the Mangal 
Shobhajatra on Pahela Baishakh and the legacy 
lived on. Every year, thousands of people take 
part in the procession that features gigantic 
replicas of birds, fish, animals, folk tale and 
other motifs. Work for the procession generally 
begins at least a month ahead. Students and 
faculty work together to create masks (said to 
drive away evil forces and allow for progress) 
and floats for the procession. Among the works 
made for the festival, there will be at least one 
to represent evil, another to represent courage 
& strength and a third will represent peace. 
Items are also produced to sell on this day and 

the proceeds will be used as a source of funding 
for various endeavors. The Mangal Shobhajatra 
festival symbolizes the pride the people of 
Bangladesh have in their folk heritage, as well 
as their strength and courage to fight against 
sinister forces, and their vindication of truth and 
justice. It also represents solidarity and a shared 
value for democracy, uniting people irrespective 
of caste, creed, religion, gender or age.

Introducing Bangladesh’s Cultural Heritage:
Mangal Shobhajatra on Pahela Baishakh

f Takes place in Dhaka University

f Started in 1989

f Symbolizes the pride in folk heritage

f Demonstrates people’s strength and 
courage to fight against sinister 
forces

f Represents solidarity and a shared 
value for democracy and unity

Mass procession to celebrate 
Bangla New Year:

Inscribed in 2016 on UNESCO’s Representative List of the Intangible Cultural Heritage of Humanity
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